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First steps in Marketing: a practical approach to raising the profile of Housing Support services
It is increasingly important to develop and maintain a positive profile of services in order to attract and sustain funding.   Whether local authorities or individual service users with their own budgets are your funders – and possibly it is a mix of both – it is necessary to review and try out different ways to get your message across.

If promoting your service is part of your job this course will provide you with tools and ideas that will help you raise the profile of your organisation. Our approach is based on the knowledge that a lot of organisations have limited marketing resources so that any marketing strategy they develop has to be realistic and relevant to achieve the desired results.

The day will involve both theory and practice:

1. The theoretical part 
Participants will be introduced to the basic marketing concepts and terminology which will be used in the more practical parts of the course.  The concepts discussed will include the 4Ps of marketing (Product, Price, Place, Promotion), the Promotional Mix, Unique Selling Point, understanding your customers, Customer Relationship Management (CRM) and direct marketing. 
Expected outcomes: 
· Participants will understand the range of marketing tools available to them

· Participants will be able to identify the needs of their customers and choose marketing tools most appropriate to their organisation.

2.   The practical part 
Participants will gain the skills necessary to implement their own marketing strategy. This part will consist of a combination of exercises (both group work and individual work) and discussion of case studies. 
Expected outcomes: 
· Participants will critically evaluate their current marketing activities

· Participants will have a go at designing their own marketing strategy
· Participants will be able to look at the more  technical aspects of marketing strategy implementation
Our trainer, Agnieszka Swida,  who is the Business Development Consultant with Forth Sector Development,  also delivered the first of our marketing courses earlier this year and some of the comments extracted from the delegates’ evaluations of the course were:-

· Very well presented

· Facilitator was excellent

· Good balance of group discussion and presentation

· Gave me real ideas and practical tools to take things forward

First Steps in Marketing
Wednesday 15th September 2010
@

Ramada Glasgow City

Ingram Street, Glasgow,G1 1DQ

BOOKING FORM
	Delegate Name:


	

	Delegate Email:


	

	Job Title:


	

	Organisation:


	

	Address:


	

	Invoice Address:


	

	Telephone:
	

	Fee Structure 
Please tick as appropriate
        √
	Service Providers with less than 15 WTE staff
	Service Providers with more than 15 WTE staff
	Local Authorities

	
	£ 80
	£ 90
	£ 120

	
	
	
	

	Please do not send payment with your booking form.   Acknowledgement of the form and confirmation of your place will be emailed within one week of receipt.  Your Invoice and other appropriate documentation will follow.  Please contact us if documentation is not received within two weeks of booking.


	Cancellation – refunds will not be given in respect of cancellation notified to us on or within 14 days of the course date but substitutions will be accepted.

	Any special requirements (dietary; wheelchair access etc): 



	Please return the completed form to:        liz.pettigrew@ccpscotland.org
                    or                         

Post the completed form to:                      Liz Pettigrew, Housing Support Enabling Unit,

                                                     Danzig House, 8-12 Torphichen Street, 

                                                         Edinburgh, EH3 8JQ. Tel 0131 229 9468                 


